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The RTD brand is about so much more than just the logo. 
It is the visual and verbal expression of who we are as an 
organization, why we exist, and the promise we make to 
our customers every single day. 

Through carefully chosen words, images, and service 
offerings, we communicate the value we provide, as well 
as our unyielding commitment to the people we serve. 

Our brand signifies and influences everything we do as 
an agency.

The Importance 
of Branding
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The RTD brand demonstrates our relevance, value, 
and promise, so that customers trust us to be their 
preferred transportation mode.

We have employed research and expertise to create more 
effective communications by:

• �Identifying our customer segments and their motivations

• �Defining our brand attributes and promise

• Creating clarity in look, voice, tone, and action

• Providing a consistent graphical presentation

• �Promoting uniform cross-platform recognition

• �Connecting with customers in meaningful, emotional ways

 8
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Through customer and community research, feedback, 
and surveys, we have identified three brand attributes that 
customers and stakeholders consider most when making 
decisions to ride RTD.

Our brand attributes reflect how our audiences see us and 
how they feel we perform. RTD consistently receives high 
marks from customers in these three fields. Our ability to 
deliver can strongly influence a customer's decision to ride 
(or not ride) RTD services.

Competence
reliable, dependable, safe, hard-working 
Sincerity
humble, honest, transparent, positive, sustainable

Caring
empathetic, friendly, helpful, community-focused

Brand Attributes

We make lives 
better through 
connections.

Our Mission

At our core, RTD is a service-driven organization, comprised 
of people who move people. Our mission is to make 
lives better through connections—literally, physically, and 
emotionally. It is our core purpose in serving our community.
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As people in the people business, RTD must communicate 
in a manner that is humanized and relatable, and that creates 
a positive, consistent experience with each interaction 
across our agency. The "voice" of the agency is evident and 
consistent in all spoken, written, and visual communications. 
Following are some characteristics of the RTD brand voice. 

Authentic
Unique
Aspirational
Conversational 

Honest
Relevant
Collaborative
Encouraging

Brand Voice
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Our tone can be flexible depending on the specific audience, 
situation, media, or mode of communication.

For example, communication to customers can be formal or 
informal, while correspondence with a stakeholder or board 
member may be more formal or structured.

Always be aware of your audience and adjust your  
tone accordingly to make a positive connection.

To consistently convey our brand attributes, mission, and 
voice in writing, follow these guidelines for communications.

• �Understand the audience and speak to them  
using the appropriate voice and tone

• Focus on the customer experience

• Create a conversation

• Write clearly and concisely

• Use familiar words or phrases

• Generate excitement and interest

• Use a simple and direct call to action

Brand Tone

Writing Style
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Our visual identity system is a collection of elements 
that communicate who we are. 

The RTD Logo Badge is the most important element 
in this collection. Secondary visual elements, color 
palettes, taglines, and other graphic symbols help  
to support this brand. 

Our Brand
Identity

The RTD Red Badge Logo is our 
standard logo mark. It conveys a bold 
presentation in touch with today’s 
customer and the communities  
we serve. 

RTD red is a familiar element that has 
been associated with our brand from 
the very beginning. It is supported by 
a family of secondary colors that give 
RTD a diverse and modern palette.

The mountain symbol is a core 
element of our visual identity system, 
evident on the stripes and colors of 
our fleet. This version was introduced 
in 2018 as an accent to aid continuity 
among RTD assets and pay homage  
to our region.

AaBbCc123
Proxima Nova

RTD’s standard typeface is Proxima 
Nova. The font is both easy to read 
and friendly. It unifies our brand in 
all marketing and communications 
materials. Tahoma is the PC equivalent. 

PAGES 16–21 PAGES 22–23

PAGES 24–25

PAGES 26–27

Core Brand Elements
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The RTD logo is rooted in travel, connectivity, and reliability. 
The linear "RTD" initials symbolize the arterial "routes and 
pathways" that connect our district. 

The RTD Red Badge and White Badge logos are standard for 
all agency communications. The solid red square grounds the 
logo in a foundational, stable element. It is a trusted shape 
that represents security, dependability, and predictability—the 
very attributes for which we are known by our customers. 

Our Logo

Primary reversed logoPrimary logo

Variations of the RTD logo exist to fill unusual needs. These logo formats should  
only be used when the primary Badge Logo cannot be used appropriately in a  
specific circumstance. 

1

2

3

The Legacy Logo (RTD red, black, 
or reversed) reflects the historic 
RTD logo, which appears without a 
containing box. It should only be used 
in instances when the boxed logo 
cannot be easily applied, including 
certain apparel and promotional items.

The Black Badge Logo and Black 
Reversed Badge Logo should only  
be used in applications where  
full-color printing cannot be achieved, 
or in applications where the Red 
Badge Logo is inappropriate.

The Grey Badge Logo should only  
be used in applications where  
full-color printing is not feasible, and 
only if the Black Badge Logo would be 
unreadable, visually challenging,  
or problematic.

Logo Variations
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Clear space is defined as the minimum amount of open space that must exist around the 
logo. Often referred to as "runaround," clear space ensures that the logo stands by itself 
for best recognition.

When minimum clear space requirements are met, the RTD letters from within the logo 
can fit around the logo without overlapping any competing graphics or words.

The RTD logo is an independent piece of artwork and should never be adjusted or modified. Follow 
these guidelines to ensure that our logo looks clear, legible, and professional in every application.

DO NOT recolor 
the RTD logo with 
gradients

DO NOT stretch 
or warp

DO NOT add effects 
such as drop shadows, 
bevels, etc. 

DO NOT rotate

DO NOT place 
standard logo on 
bright or dark colors

DO NOT recolor the 
logo artwork

RTD was awarded an important federal 
grant that will 
further the agency’s 
efforts to provide 
essential services 
to metro residents 
experi- encing 
home- lessness, 
and better coordinate 
ridership needs with nonprofits and other 
assistance providers.
The $180,000 Helping Obtain Prosperity

DO NOT place the 
logo in or close to text

DO NOT place over 
busy images or 
patterns

DO NOT place over 
similar colors

DO NOT place the 
reversed logo on very 
light backgrounds

50% of 
logo

0.5" minimum size

50% of 
logo

Clear Space Inappropriate Logo Use
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While the RTD logo is the official agency mark, there may be occasions that require specific 
departmental identification. For example, if Human Resources attends a job fair, the team may need 
to emphasize this affiliation. For these instances, RTD’s Creative Services Department has developed 
a type treatment that pairs with the RTD logo. The "logo lockup on white" is the standard. For darker 
backgrounds (e.g., apparel), the reversed out logo (with white lettering) may be used. 

If you need an RTD logo with an accompanying departmental type identifier, please contact the  
Creative Services Department.

Departmental Identifiers
RTD Website Lockup

The RTD website may be paired with the logo as a lockup. The primary brand color red is used for the logo 
and black type for the website. If the application does not allow for red, a black logo is a second option.

RTD Mission Lockup

The RTD mission statement may be paired with the logo as a lockup or tagline in certain instances. This 
may appear most frequently on letterhead, memos, and official correspondence as well as a sign-off on 
other public-facing materials. The brand font is used for the text and the primary brand color, red, is used 
for the accompanying foundational bar graphic element. An all-black version is also available. Partnership Logos

RTD often partners with other organizations and our logo is co-represented with theirs. This  
co-branding is evident within partner apps, with our union partners, and within software as a service 
(SaaS) applications. In these situations, each logo must appear with equal weight and possess the 
appropriate amount of white space between each entity.

0.875" lockup width is the minimum size

0.75" lockup width is the ideal size for apparel

minimum of 0.5"

0.875" lockup width is the minimum size

2.8" lockup width is the minimum size. Make sure the logo is a minimum of 0.5".

2.375" lockup width is the ideal sizing. Make sure the logo is a minimum of 0.5".
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Typography
RTD’s standard typeface is Proxima Nova. The font is easy 
to read, straightforward, and friendly. It unifies our brand in 
all Marketing and Communications materials, internally and 
externally. The PC equivalent is Tahoma, which is approved 
for use across the agency without additional licensing.

Moving large amounts of people has 
its challenges and rewards. We will 
continue to explore new opportunities 
and technologies to create the best 
possible customer experience..

We move people  
from place to place

Primary typeface (for headlines)

Proxima Nova ExtraBold

AaBbCc123
Recommended use at 24 pt and higher

Primary typeface (for subheads)

Proxima Nova Bold

AaBbCc123
Recommended use at 14 pt

Primary typeface (for body)

Proxima Nova Regular

AaBbCc123
Recommended use at 11 pt

We make lives 
better through 
connections.

Primary Typefaces

Proxima Nova Light

AaBbCc123
Proxima Nova Light Italic

AaBbCc123
Proxima Nova Medium

AaBbCc123
Proxima Nova Medium Italic

AaBbCc123
Proxima Nova Semibold

AaBbCc123
Proxima Nova Black

AaBbCc123
Proxima Nova Black Italic

AaBbCc123

Tahoma Regular

AaBbCc123
Proxima Nova Bold

AaBbCc123

More from the Proxima Type Family Tahoma – an alternative typestyle
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Color Palette
Color is an integral part of the RTD visual identity system. 
Consistent color application further cements the brand and 
creates instant recognition within the marketplace.

RTD Red
PMS 186 
C12 M100 Y91 K3 
R206 G14  B45 
HEX #CE0E2D

RTD Blue
PMS 287
C100 M87 Y20 K11
R0 G47 B135
HEX #002F87

Primary Color Palette

Each primary color is expanded into a "family" of secondary colors. These are to be used as accent colors 
only. They can differentiate products, denote an instance within a series, create diversity within a "mono 
color" composition, or draw the viewer's eye with a spot of contrast.

RTD Orange
PMS 7578 
C0 M66 Y100 K0 
R246 G135 B31 
HEX #F6871F

RTD Dark Red
PMS 7624
C30 M89 Y81 K32
R133 G4 B44
HEX #852E2C

RTD Gold
PMS 124 
CO M33 Y100 K0 
R253 G186 B47 
HEX #FDBA2F

RTD Mid Blue
PMS 2985
C58 M4 Y2 K0
R85 G193 B233
HEX #41C1EF

RTD Teal
PMS 3285
C100 M14 Y60 K1
R0 G148 B131
HEX #009483

Secondary Color Palette
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Brand Symbol
The mountain symbol is a core element of our visual identity 
system. Whenever it's included, the mountain should appear as a 
single graphical element and not compete with the RTD logo. Its 
usual placement is at the bottom of a branded communication.

Rules to Remember
Do not recreate the mountain. Use only approved artwork.

Do not rotate or transform the mountain.

Use only one mountain at a time.

Avoid featuring the mountain in black.

Whenever possible, place the four-color symbol over white.

When positioning on top of a solid color, use the all-white reversed symbol.

The brand symbol was created from the "routes and pathways" of the RTD Legacy Logo.  
It is a functional reminder of our dedication to connecting the metro Denver region, which 
helps propel the traditional and recognizable Legacy Logo into the future. 

The mountain symbol is most commonly used at the bottom of official and ancillary 
publications, such as letterhead, memos, brochures, posters, and shelterboards.

50         RTD BRANDTOOLKIT 

The mountains and stripes evident on our vehicles have long been 
identified with RTD as they have been prominent on our most 
visible assets since the mid 1980s. In order to leverage the value 
in these assets in a scalable fashion we have chosen to reinterpret 
them in a modern-day context. By mirroring the spatial 

 

relationships and geometric forms inherent in the RTD logo 
itself, we have created one meaningful symbol, the mountain, 
incorporating colors inspired by the original stripes. The four colors 
used in the brand symbol makeup our primary and secondary 
color pallettes.

INTRODUCING OUR NEW BRAND SYMBOL

A brand symbol - the mountain - has been introduced as a core element of our visual identity system. The symbol is carried 
through as a feature or an accent to add continuity and cohesion among the wide range of RTD assets from corporate identity 
collateral, to vehicle and signage design, advertisements, digital assets, and more.

"

Our Free 
MallRide can take 
you everywhere 
you want to go 
downtown at 
no cost. Due to 
construction, 
it’s currently 
running on 16th 
Street from Union 
Station to Curtis 
Street and then 
on 15th and 17th 
streets to Civic 
Center Station. 
Please visit  
rtd-denver.com  
for updates.

Sube al Free 
MallRide
Nuestro Free 
MallRide puede 
llevarte a todos 
los lugares que 
desee visitar 
en el centro sin 
costo alguno. 
Debido a la 
construcción, 
actualmente 
circula por la 16th Street desde Union Station hasta 
Curtis Street y luego por la 15th y 17th Street hasta 
Civic Center Station. 
Por favor visita rtd-denver.com 
para actualizaciones.

Regional Transportation District
1660 Blake Street

Denver, Colorado 80202

303.299.6000  |  TTY: Dial 711
rtd-denver.com

HOP ON THE  
FREE MALLRIDE

POPULAR  
DESTINATIONS
from Union Station and Civic Center Station 

 
(Destinos populares desde  
Union Station y Civic Center Station)

16th St

U
nion

Station

Civic
Center

Station

Chestnut

Wewatta

Wynkoop

Wazee

Arapahoe

Blake

Market

Larimer

Lawrence

Curtis

Champa

Stout

California

Glenarm

Tremont

Court

Cleveland 17th Ave
Colfax

16th Ave

15th St

17th St

18th St

Bro
adway

Linco
ln

Welton

20th Ave
19th Ave

19th St

Free M
allR

ide

Commuter
Rail

Light Rail

=  Permanent Stop

=  Temporary Stop



Photography,
Videography,
& Iconography

Our photography, videography, and iconography 
should support our main message of being people 
in the people business. These graphic elements are 
aspirational but down-to-earth, modern, relatable, 
and most of all, real. Our customers should see 
themselves in imagery that is lifestyle-focused, 
that showcases our system and its usage, and that 
represents diversity.
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What to look for:
• �Diversity	 • Natural light 	 • Saturated in color
• �Natural pose	 • Small depth of field	 • No eye contact with camera

Photography

Our photography style is characterized by warm and nurturing 
lifestyle moments punctuated by bold portraiture and that 
represent the potential benefits of the RTD system. To 
capture a feeling of approachability, softened contrasts create 
a pleasing and friendly tone while retaining the beautiful 
vibrancy of life's color. Ideally, we feature photography of our 
own buses and trains and actual customers with tight crops to 
ensure authenticity.
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Videography Standards

Our video style is characterized by realistic and down-to-earth 
moments highlighting the everyday lives of RTD customers and 
employees. The final product should blend modern, naturalistic 
videography with tight, polished post-production. The tone 
should be punchy, evocative, and inspiring.

All videography should begin or end with an animated RTD 
Badge Logo intro and outro. A selection of bumpers, title 
captions, and other standard elements may be requested from  
RTD's Creative Services Department.



          33 32

RTD Sample IconsIconography Library

A robust icon library provides the RTD brand with a versatile, 
flexible graphic language across all platforms. These icons are 
used in web design, in social media, and in other marketing 
materials. These linear icons provide modernity and simplicity 
to our brand style and unify our messaging across all platforms.

The full RTD icon library can be found in the Icon Set 
Guidelines or the RTD PowerPoint Template, which can be 
located on the Hub or requested from RTD's Creative  
Services Department.
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Branded
Elements

Our brand is evident on everything we produce, 
including stationery, presentations, buses and trains, 
signage, and other types of communications. 

Due to timing and expense considerations, RTD 
introduces designs as opportunity and funding arise.

Following are some applications of the agency brand 
on everyday and high-profile assets.

The RTD stationery suite includes a user-friendly PowerPoint template, letterhead, and 
business cards, reflective of our brand. The PPT and letterhead provide flexibility while 
adhering to standards. Templates are available on the Hub, including instructions for 
requesting business cards.

RTD Stationery & PowerPoint Suite

 
 

Regional Transportation District  
1660 Blake Street, Denver CO 80202                       rtd-denver.com 

Recipient’s Name  
Recipient Title 
Recipient Address 
recipient@email.com 

Month 0, 0000 

Dear Recipient,  

 

 

Sincerely, 

Your Name 
Title 
first.last@rtd-denver.com 
 

 

 

 

 

 

 

 

 

 

 

Memorandum 
 

Regional Transportation District  
1660 Blake Street, Denver CO 80202  rtd-denver.com 
 

 
To: Recipient, Title 
 
From:  Your Name, Title 
 
Date: Month 0, 0000 
 
Re: Subject 
 
 
Begin memo here.  
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The RTD fleet is being updated over time with our modern mountain symbol 
and evolved square logo. Due to the cost of vehicle upgrades, we've started 
with fixed-route buses as well as FlexRide and Access-a-Ride vehicles. 
Additional buses and trains will be migrated to the system as funding becomes 
available or as vehicles are rehabbed or replaced.

Vehicle Design
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Marketing and Creative Services work with clients across the agency to produce consistently 
branded assets. Following are a few examples. We also develop templates for client and 
agency programs, reports, and initiatives in Canva. 

Other Branded Samples

Participate in RTD’s Customer Access 
and Accessibility Engagement Survey!
Why:     Help ensure our programs and public transit services are 

accessible, inclusive, and meet the needs of all customers.

When: Open through February 28, 2025  

Where:  Complete it online at rtd-denver.com/ada or scan the code.  
 
If you would prefer more options to complete the survey, 
contact RTD Customer Care at 303.299.6000.

* 20 gift cards total will be distributed. Those eligible for entry must complete the entry survey by March 28, 2025.

Help Us Improve
Accessibility!
Enter to win a $25 
King Soopers gift card*.

Regional Transportation District
1660 Blake Street

Denver, Colorado 80202

303.299.6000  |  TTY: Dial 711
rtd-denver.com

rtd-denver.com
Our Mission
RTD’s Civil Rights Division makes lives better 
through connections by working towards diversity, 
equity, inclusion, equal opportunity and belonging. 

The division proactively pursues fairness and equal 
access to public transit services and programs, 
small business development and employment 
opportunities within the agency. This is done by 
enforcing federal, state and local laws prohibiting 
discrimination on the basis of race, color, national 
origin, sex, disability and other protected 
characteristics both for the agency’s customers 
and its employees.

O�  ces in the    
Civil Rights Division
Americans With Disabilities Act O�  ce

The Americans with Disabilities 
Act (ADA) O�  ce oversees 
RTD’s compliance with Titles 
II and III of the ADA, which 
prohibits discrimination based 
on disability and requires 
RTD to make the agency’s 
public transportation system 

accessible to persons with disabilities.

Small Business Opportunity O�  ce

The Small Business Opportunity 
(SBO) O�  ce aims to provide 
small and disadvantaged 
business enterprises (S/DBE) 
with equal access to RTD 
contracting opportunities. The 
SBO O�  ce also manages the 
Small Business Enterprise (SBE) 
Certifi cation Program, certifying small businesses to 
participate on its locally funded projects.

Equal Employment Opportunity O�  ce

The Equal Employment 
Opportunity (EEO) O�  ce 
ensures that no employee 
or applicant is unlawfully 
excluded from opportunities 
based on their race, color, 
religion, national origin, 
ancestry, sex or gender, 

pregnancy, gender identity or expression, sexual 
orientation, age, genetic information, disability, 
military service and marital status.

Transit Equity O�  ce

The Transit Equity O�  ce (TEO) 
oversees RTD’s compliance 
with Title VI of the Civil Rights 
Act. TEO informs equitable 
decision-making agency-wide 
by performing data analyses 
and providing opportunities 
for meaningful community 
engagement with historically underrepresented 
populations. Further, TEO manages RTD’s 
language access program, which aims to make 
the agency’s services and programs more 
accessible to linguistically diverse customers.

Need Communication 
Assistance?
To ensure fairness, equity and access, RTD
o� ers communications assistance, including 
interpretation, translation, and materials in 
alternative formats, to RTD customers at no cost. 
Call 303.299.6000 for more information about 
language assistance services.

Learn more at 
rtd-denver.com/
civil-rights-division

CIVIL 
RIGHTS 
DIVISION
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Website & 
Social Media
Web Standards

Social Media Standards

The RTD external website, third-party software products licensed to RTD, web and native 
apps, and affiliated websites, are a direct extension of the RTD brand, and a primary 
touchpoint for our customers and stakeholders. These services should follow the RTD brand 
standards, which include being responsive, accessible, secure, and user focused. Interfaces 
should be clean, simple, and intuitive, reflective of RTD’s brand.

Social media content mirrors RTD’s brand attributes, voice, and tone. Brand assets, such as 
profile photos, banners, and post graphics, should be polished, on brand, and adhere to sizing, 
format, and design guidelines provided by each social media channel.

 
Full Web and Social Media Guidelines are available upon request.

Critical 
Resources
Templates

The Hub 
Templates for standard business applications including stationery, memos, PowerPoint, email signatures, 
and more are available for download on The Hub.

Business cards may also be ordered via the instructions on The Hub.

Visit thehub.rtd-denver.com

Canva 
Common RTD layouts for items such as posters, certificates, and the like are available via an online 
platform known as Canva. To access Canva templates, please reach out to the Marketing Department, 
who will send you login instructions and explain how to access the various templates. If you cannot find 
the template you need, please let us know.

Flickr 
RTD's Marketing Department keeps an updated archive of current, approved images on Flickr. 

For any brand-related questions, contact creativeservices@rtd-denver.com.



          43 42V 2.0 March 2025


